Empathy in UX Research

1.Choosing Methods to Tell a Story 3. In-Person vs. Remote Research

Framing User Data
1. Find a storytelling pathway.
2. Convey these stories to the right people. Advantages of face-to-face research:
1.Enables more direct observation of users'

body language and emotional responses.

2.Ideal for digging deeper into complex tasks or
situations.
Advantages of remote research:

1.Can reach geographically dispersed groups of
users.

2.The research environment is more natural and
the user feels relaxed.

2. Involve Stakeholders in Research

4.Example: Experiencing Empathy
in Research Sessions

1.Play back video clips of user interviews to show
the emotional responses of real users.

Ensure that stakeholders not only understand the research 2.5et up an “empathy station” where team mem-

data, but also participate in the process as a way to increase bers try to complete a task with a defective prod-
their empathy. uct and feel the user's frustration.

1. Helps grasp the big picture 3.Create an emotional map or empathy map of the
2. Measures overall customer satisfaction user to visualize the user's emotional state at
3. Exposes user base attributes different stages.

4. Deepens user understanding as a whole

5.Managing Emotional Research
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Provide emotional management training for the team to
help them identify and deal with their emotions.

Set up an emotional relief session after the research
session for team members to share their feelings.

6.Going Deeper: Empathy for Career

To apply empathy not only to UX research, but also to extend it to
the professional growth and success of team members.

1.0rganize regular professional empathy trainings to
help team members see problems from different
perspectives.

2.Promote a culture of psychological safety that encour-
ages team members to express their opinions without
being criticized.

3.Understand team members' career goals and provide
support through coaching or feedback mechanisms.



**Empathy and Career Success™ —

Enhancing Teamwork —

Building user trust —|

**Promoting a culture of empathy** —
Spreading the value of empathy in your team —]

Organize empathy training and workshops —/

Prioritizing the user experience —

** At the design stage ** —,

Includes results of user research —

Optimize user interaction design —|

“*At the development stage** —

Inviting teams to participate in user testing —
Sharing User Feedback —/

**At the assessment stage®* —]

Collecting long-term user feedback —/

Continuous improvement in product design —

**Selecting appropriate storytelling methods™* —,
Use user journey maps and sentiment maps —
Video demonstration of user scenarios —
Creating Character Models —

“*Storytelling techniques** —]

Clear structure (context, challenges, solutions) =/

Putting the user as the protagonist —
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Summary

6. Becoming an empathy advocate

5. Fostering empathy throughout
the project life cycle

4. Engaging stakeholders through
empathetic storytelling

Empathy and User
Experience Mind Map

@

~— **What is empathy***

Understanding the feelings and perspectives of
" others

— Emotional empathy and cognitive understanding
— **The role of empathy in the user experience**
"~ Understanding customer needs and goals

“— Improve user experience design

“— Promoting product success

~— **Building personal empathy**
.~ Active listening

Putting aside prejudices and focusing on other
|~ people's perspectives

— Learning the basics of psychology
— Conducting daily reflections
"~ ** Dealing with the pain of empathy **

| Learning emotional detachment (avoiding
emotional overload)

'— Seeking psychological support

“~ Self-regulation and meditation

~— **Use in research**

Understanding user behavior through
[ observation

— Designing a user-centered research approach
— Showing empathy in user interviews
"~ **Storytelling with research results**

I~ Turning complex data into compelling stories

'~ Highlighting users’ emotions and needs

Developing empathy skills and creating a culture of empathy are central to improving user experience and driving product success. Through active listening, thinking
differently, and continuous learning, individuals can gain a deeper understanding of user needs; at the same time, teams are able to fully embody empathy in their
designs through open communication, user-centered workflows, and diverse perspectives. Incorporating user feelings and expectations into every product decision

not only solves user pain points, but also creates memorable experiences that drive long-term product success.



